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ABSTRACT: 

In this era of high competition, understanding of student’s choice about the education institutions is one of the 

important decisions for sustaining in education sector. Advance education in India includes a critical quality issues. In 

recent aggressive education atmosphere students have several options. To examine facets that help education sectors to 

entice and maintain customers. This articles aim to investigate the parameters which students consider when they select 

any management institutes. For the purpose of this study, 691 responses were collected randomly from 43 colleges from 

four cities of Punjab i.e. Amritsar, Jalandhar, Ludhiana and Chandigarh. The data was analyzed by calculating 

percentage and applying exploratory factor analysis using SPSS. Results of this study indicated the seven main factors 

which influence the choice of the management college (Academic, Social & Personal factor, Placement, Financial 

incentives, Faculty & Staff,).  
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I.  INTRODUCTION  

 
Education institutions in India has skilled a raising opposition among universities and larger knowledge institutes to 

entice pupils equally domestically and globally (Mazzarol,1998) Aggressive force has pushed the larger academic 

institutions to consider more aggressive advertising techniques to be able to contend for pupils within their particular 

markets. Thus to examine the essential features specially facets that influence pupils school selection choice in 

knowledge institutions become important on the section of advertising technique preparing for pupils employment of 

larger academic institutions. Joseph (2000) figured that program and career related data and physical factors and 

features are important dilemmas that must definitely be taken into account when academic institutions are attempting to 

develop sustainable aggressive benefits in advertising strategies. Nguyen (1999) recognized perceptions of value in the 

proper execution of the price/quality connection because so many essential facets, while Ford et al. (1999) 

acknowledged academic status, cost/time dilemmas and plan problems since the determinants of universities choice. 

Higher education all around the earth has undergone several improvements throughout the last        several decades. 

Instructional institutions worldwide are starting standard changes in how they run and connect to their “customer”: 
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pupils, alumni, donors, faculty people, and team members. Kotler, et al., (1995) claims that “the most effective 

business on the planet is likely to be useless if the give attention to „client‟s lost. First and foremost is the treating 

personal pupil, alumni, parents, buddies and each other. Every contact counts”. The CRM application is popular in the 

organized industry, and larger knowledge institution  is lacking in the implementation of CRM methods,  institutions 

and schools might take advantage of CRM through increasing scholar related procedures (Ching, 2005), increasing 

communications with pupils ,discussing data with divisions & raising scholar maintenance and pleasure (Bradshaw 

and Bold, 2001). 

Whitehead (2006) analyzed that for many students the selection of a college right now after their school or college 

study is a stressful decision.  that generally begins in conjunction with the start of high school, with a much more 

dedicated effort undertaken as the junior year approaches (Hossler, et al.,1999) Regardless of the motivation, the 

dedication to pursue higher education is predominant, existence-changing decision that students will make. A deep 

knowledge of these factors and how they influence the final decision and find out the final result of these decisions is 

very important in this intense competitive environment. 

As your competitors among institutions in the larger and more knowledge segment intensify, they significantly act as 

corporations (Jarvis, 2000). While some raise issues in regards to the ethicality of contacting pupils as clients, it's been 

valued that, if effectively recognized and appropriately used by specialists in knowledge it could be useful as opposed to 

hazardous (Harvey b 1996). Getting applicants with the desired profile has become very much difficult for universities. 

Equally clients and providers in this situation are extremely enthusiastic about choosing and working together with the 

right “partners” 

Student life cycle management in the education sector, specially the Government or independently possessed 

knowledge institutes / Universities in India have seen enormous problems regarding scholar dissatisfaction. The 

effectation of these scholar unhappiness on the economics of the schools and academic applications, and also on 

students‟ understanding may greater be dreamed than explained earlier. Edinyang (2013) said, “It has generally 

exposed the pupils to pitiable problems, disrupting academic applications, offering students‟ undeserved expansion 

inside their examine decades, bad students‟ give attention to academic applications and poor teacher students 

associations amongst others;. Therefore, the academic efficiency of the pupils has relatively become surprisingly low 

because of the gap between students and colleges. Consequently, “products” which are sick prepared in equally identity 

and understanding is proved to the society. Academic institutions in India have ergo endured great challenges even yet 

in handling associations using their alumni, who in reality behave whilst the brand ambassadors of the institution. That 

element may also result in issues that influence scholar living period in the institutions / college which discourages 

student‟s readiness to suggest their academic institutions to others. 

Generally, Indian instructional institutions are known by bad infrastructures which cause bad client connection and 

scholar dissatisfaction. Today‟s instructional institutions are incapable of keep their standard wants, that's, the labs, 

libraries, accommodation services readily available for pupils, lecture cinemas are number cinemas and the lecture halls 
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are really deplorable situation (Benin, 2013). Particularly, the libraries are incapable of register recent publications and 

periodicals. Each one of these cause pupils to consider about the near future protection and living of the instructional 

institutions and their power to offer quality education.  

II. REVIEW OF LITERATURE 

Kallio (1995) examined the general effect of facets affecting the university decision of scholar students. It is dependent 

on a 1986 review of 2,834 mentioned pupils at an important study school, to which 38 of the test responded discovered 

to effect choices residency position, quality and different academic setting features, work-related problems, partner 

concerns economic assistance, and the college cultural environment.Joseph, M., & Joseph, B. (2000) identified the 

most important factors by the students are ``Course and career information'' and ``Physical aspects and facilities''. Sidin 

(2003) confirmed that student selection of colleges actually depends on several criteria, including academic quality, 

facilities, campus surroundings, and personal characteristics. Paton, (2004).examined the information requirements 

and the importance of various types of information for potential students when selecting a university. Mansfield (2004) 

analyzed the important criterion for both students and parents were the academics of the institution. Ancheh  et al., 

(2007) evaluated that criteria used by students in their selection of higher education are largely influenced by 

“reputation and quality of the institution”, “nature of the institutions”, “future graduate job prospects”, “lower costs”, 

“affiliation of the institutions” and “institutions' campus environment and atmosphere”, for private universities. 

Pampaloni (2010) found that institutional characteristics were more influential than interpersonal or informational 

resources used by students. More specific results revealed that size, housing, and knowing someone who attended a 

school predicted students‟ views of the school‟s atmosphere. Veloutsou et al., (2010).identified variables to have 

influenced of students‟ college choice decision are location, academic programme, college reputation, educational 

facilities, cost, availability of financial aid, employment opportunities, advertising, Higher Education Institutions 

(HEIs), representatives and campus visit. Kusumawati (2010).The findings indicate that universities need to market 

their institution and establish a unique difference in order to highlight their strengths and to give the students a reason to 

choose a university. Kusumawati, et al., (2010) revealed 25 choice criteria for selecting a university considered by 

Indonesian students. The factors considered by Indonesian students namely cost, reputation, proximity, job prospect, 

and parents as the five most important factors. Chaubey, et al., (2011) reviewed facets that impact pupils within their 

range of institutions for high learning/professional span of studies. The research also centers on deciding whether the 

facets link with era of the scholar and parental income. The trial for this report contained 541 pupils from various 

institutions of skilled reports in Uttarakhand State. That is accompanied by economic affordability criteria and the 

institution's infrastructure & facilities. Warwick, et al., (2011). . Quality of education is likely to remain the most 

important factor influencing study destination choice. Edmonds (2012) discovered things which are most influencing 

criteria that are most influential to students while deciding upon their academic career. Through the Spring 2012 session 

pupils from the Rowan College matter share and different courses (n = 60) participated in an on line survey. All points 

were then assembled in to three subtypes of impacts social, and personal to find out wherever the maximum impact on 
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pupils nowadays stalks from. Dana (2013)The objective of the examination was to get an improved knowledge of how 

large reaching  school seniors  understand the  school research method and finally produce a choice to wait a specific 

institution. Evaluation of the information exposed that pupils choosing individual schools put a greater stage worth 

focusing on three academic components related to academic quality: student/faculty proportion, global stress in the 

curriculum, and academic help services..  Chatfield, et al., (2013)recognized facts that effect pupils selection and to 

know the variations  in university decision among in-state pupils, out-of-state pupils, and global  students. For this 

reason the existing study applied an instance examine to know the decision of pupils who picked the University or 

college at the School of Nevada Las Vegas (UNLV). The experts found six subjects: (1) inspiration to examine, (2) 

training difficulties (3) academic aspirations, (4) impact of colleagues and family members (5) cost and site, and (6) 

institutional characteristics. LorenAgrey (2014) taken example of 261 responses from main Thailand country added. 

Originally, questionnaire created predicated on a subjective study method, discussion with an inferior number of 

customers what facets are essential for making possibilities regarding their college of choice. From these details review 

of 45 claims was produced. Using this examine, five facets appeared to be those who considerably affected decision-

making where institution of larger understanding how to attend. These generally include help methods  both equally 

bodily which  subsequently understanding setting modern  setting and popularity wonderful college selection  and 

internet facility and work prospects i.e. higher level of students being applied additionally having excellent supporting 

services  ,wide  selection of  extracurricular events which ultimately  secure and helpful for the atmosphere of college 

along with encouraging faculty. Chhillar , et al., (2015). It is noted that students get motivated through number of 

factors that is Infrastructure, Location, Packages, Placement, NAAC, Library, and Research.  Patel, et al., (2018) 

focused on parameters which mostly affect the decision of students for selecting the post course and institute, factors to 

consider, from the university and its location, course information published by institute, reputation of institute, to the 

costs and funding involved with course, prerequisite examination, to what career your course could lead to. Mustafa,       

et al.,(2018)  Based on a 2015 survey of 1,427 participants, this study utilized exploratory factor analysis to identify 

variables that affect student choice of higher educational institutions (HEI). Three factors were extracted from the 

analysis, revealing the following aspects of the academic experience as important when choosing a HEI: quality of 

education, cultural values, and the cost of education. and employed ordinal logistic regression to test whether several 

independent variables (student‟s gender, nationality, parental education, and parental occupation) act as significant 

predictors of the three extracted dimensions (dependent variables). The analysis revealed that, indeed, demographic 

characteristics significantly predict, to varying degrees, all three factors affecting student‟s HEI choice.    İLGAN 

(2018) found that the most important factors affecting students' preferences were „future expectation for career‟ and 

„quality and popularity of education given by universities‟ dimensions, while the least effective dimension was 

„familiarities of cities and having familiars in cities‟. KO, Z., (2019) An analysis of the data collected from 200 students 

undertaking higher education courses in different discipline areas at different stages of study across these five 

institutions indicated that the main factors influencing student choice can be grouped in six domains. These are: social 

media influence; education facilities; academic programs; internships and job opportunities; location; and price (Cost of 



 

15 | P a g e   

Education). Azzone, (2019) collected data from 27,504 students across 23 Italian institutions by means of a logistic 

principal component analysis. Results confirm the presence of multiple factors jointly influencing students‟ choice, with 

geographical proximity, job opportunities in the region, university reputation and ease of access opposing one another. 

III. NEED OF THE STUDY 

The lack of consistent finding in the literature, leads to analysis in context of factors of college choice towards different 

management colleges in Punjab. Along with that, various parameter of management colleges were evaluated and that 

factors that are responsible for students future behavior towards different colleges are identified in order of their 

importance. As evident from review of literature, customer relationship management is generally followed in banking 

sector, health sector, insurance sector, hotel industry etc. But due to increasing competitions among the management 

institutions; there is a need to evaluate the CRM practices in management institutions during the entire student life 

cycle. Hence this study is an effort to understand students and factors which matter most to form a relationship between 

institutions and students. 

IV. RESEARCH METHODOLOGY 

The universe of this study was people who was students of management institutes of Punjab. For the purpose of this 

study, primary and secondary data has been collected. Secondary data are collected through journals, conference 

proceeding, reference books, internet, newspaper, business dailies etc. The data for the study collected mainly from the 

primary sources through a structured questionnaire from management students of different colleges of Punjab state(i.e. 

Amritsar, Jalandhar, Ludhiana and Chandigarh) .The random sampling technique was used to collect data for the 

present research work and 50 management institutes will be selected randomly with proportionate distribution from 

each university and from each institute 15management students will be taken randomly to form a sample size of 750 

students to understand the efficacy of CRM in management institutions. The actual sample of 691 responses (92% 

response) was considered. Likert scale is used in framing the questionnaire, frequency and factor analysis techniques 

are used for data analysis. 

 Table 1 

Sample Design for the Present Research Study 

 

(Amritsar City) 

S.No: Name of the College Year of 

Establishment 

Responses 

1 Amritsar College of Engg. & Technology 2002 45 

2 Apex international College, Amritsar 1957 10 

3 CKD institute of Management & Technology 2012 15 

4 Global institute of management 2008 15 

5 Global institute of Mgt. and emerging technologies 2008 15 

6 GNDU, Amritsar 1969 50 

7 MK School of Management 2010 10 
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8 Sai institute of management 2008 10 

9 Sidana institute of management 2000 10 

10 Swami Satyanand college of mgt.& technology 2006 15 

Total  195 

Total Response From Amritsar=195 

(Jalandhar City) 

S.No: Name of the College Year of 

Establishment 

Responses 

11 NIT, Jalandhar 1987 15 

12 CT institutes of management studies 2007 15 

13 Lyallpur Khalsa college 1924 15 

14 St. Soldier institute of management, Jalandhar 2010 15 

15 Apeejay institute of management 1997 15 

16 DAV institute of engineering and technology 2001 15 

17 Deep institute of management and technology 2008 15 

18 DIPS institutes of management and technology 2013 15 

19 Satyam college of mgt. & information technology 2008 15 

20 Sant Baba Bhag Singh University, Jalandhar 2015 15 

Total  150 

Total Response from Jalandhar= 150 

(Ludhiana City) 

S.No: Name of the College Year of 

Establishment 

Responses 

21 Doraha Institute of management and technology, Ludhiana 2001 15 

22 Guru Nanak Institutes of Mgt.& Technology 1997 15 

23 Bhutta college of engg. & technology 2003 15 

24 Khalsa Institute of Mgt. & Technology for women, Ludhiana 1997 15 

25 Ludhiana group of colleges 2010 15 

26 University Business School, UBS Ludhiana 2007 15 

27 Vivek institutes of Mgt. & Technology 2003 No response 

Total  90 

Total Response From Ludhiana=90 

(Chandigarh City) 

S.No: Name of the College Year of 

Establishment 

Responses 

28 University Business School, Punjab University, Chandigarh 1995 15 

29 Chitkara Business School, Chandigarh 1998 15 

30 DAV, College Chandigarh 2005 15 

31 GianJyoti Institutes of Mgt. &Technology,Mohali 1998 15 

32 University institutes of Applied Mgt. Science, Chandigarh 2008 No response 

33 Indo Global Colleges 2003 No response 

34 Amity Global Business School, Chandigarh 2008 15 

35 Chandigarh university 2012 15 

36 LM Thapar School of Mgt, Chandigarh 2007 15 

37 Gianjyoti Institute of Mgt. & Technology, Chandigarh 1998 15 
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38 Chandigarh Group of Colleges, Jhanjeri 2012 15 

39 Aryan Group of Colleges, Chandigarh 2007 15 

40 Doaba Institute of Engg. & Technology, Chandigarh 1998 15 

41 Sri Sukhmani Institutes of Engg. & Tech., Chandigarh 1998 No response 

42 Bhavik College of IT and Mgt, Chandigarh (Manimajra) 2001 No response 

43 Rayat Institutes of Engg. & Tech, CHG. (Roopnagar) 2001 No response 

44 Swami Vivekanand Group of Institutes 2004 15 

45 UEI, Gobal  Chandigarh 2007 No response 

46 College of Bus. Studies, Vidya Jyoti Education society 2006 15 

47 SAS Group of Institutes 2001 15 

48 VidyaJyoti Group of Institions, Sector-20 D, Chandigarh 2003 15 

49 IBS Business college, Sector 44 C, Chandigarh 2004 15 

50 LalaLajpatRai institutes of Management, Moga 1998 16 

Total  256 

Total Response From Chandigarh=256 

 

V. DATA ANALYSIS AND INTERPRETATION: 

Socio-demographic characteristic of 691 respondents from all the management colleges. In accessing the gender of 

respondents, more than half of the respondents, 60.5% (418) who constituted the majority were females, while 

remaining 39.5% (n=273) were males. About the age distribution of sampled respondents, 73.1% (n=505) were from 

age group (18-25)and 26.9% (n=186) were from age group (26-34).  In accessing the educational qualification of the 

respondents included in the study 11% (76) from BBA course, 16.9%(117) from B.Com course,  48% (332) from MBA 

stream, 3.3%(23) from PGDBM, 14.8% (102) from PGDM stream and 5.9% (41) from the M.Com background. As far 

as area of residence is concerned, 17.7%(122) from rural area, 73.8%(510) from urban area and 8.5% (59) from semi-

urban area. 

In order to accurately capture the respondent selection response , reliability analysis is carried out with the help of 

Reliability test. The reliability is shown to be good using all 32 items because Cronbach‟s alpha is .896(note that a 

reliability coefficient of .60 or higher is considered “acceptable” in most social science research solutions). 

The Bartlett‟s test was used to test that if correlation matrix is identity matrix or not. The findings of the Bartlett‟s test 

of sphericity show that it was significant (p < 0.001), which indicated correlation matrix was not identity matrix and 

sufficient correlation exists between the attributes to proceed with the analysis. Besides that, KMO was calculated  

0.917, indicating that KMO was acceptable for factor test.       

Table 2 

S. No: Factor Name (Variance Explained %) Factor 

Loading 

Statement included in the factor 

F1 Academic factor/College Profile 

Eigen value: 8.234 

Cumulative of variance explained: 

19.430 

0.775 

 
Research excellence give positive feedback to the 

students 

0.756 
The academic advantages of the institutions 

compared to other institutions 
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0.747 
Pedagogy and curriculum affects the selection of the 

college 

0.741 
Accreditation status affect the selection of the 

college 

0.740 
Academic Reputation of the college is important for 

choosing any college 

0.727 
Student professor ratio affect the selection of the 

college 

0.727 
International exposure also determine the selection 

of college 

0.725 
College  fulfill students' needs & requirements 

0.720 
College closely monitors the student‟s problem and 

responds to suggestions. 

0.720 
The availability of academic advising at the 

institute 

0.685 
Different  courses programs offered by the institute 

is very important 

F2 Social and Personal factor 

Eigen value: 5.352 

Cumulative of variance explained: 

38.538 

 

 

0.848 
Free transportation facility provided by the college 

0.831 
Appearance of the campus and sports facility 

available 

0.831 
Industry interface motivates the students 

0.827 
College with Strong ex-students association. 

0.814 

Infrastructure facilities of the college must be good  

( building, AC classroom, hostel, well maintained 

library, canteen, internet etc) 

0.812 
College where lots of Extra co-curricular activities 

are conducted ( events, seminars, industrial visits) 

0.806 

Friends and relatives recommendation positively 

motivate the students about the selection of any 

institutes 

.0806 
Campus life is the best motivator for selection of any 

college 

0.793 
College near to my residence and easy to reach 

3. Placement & Career Service Facility   

Eigen value: 3.423 

Cumulative of variance explained: 

50.479 

 

 

.0878 
The college staff follows the complaint handling 

process 

0.876 
I want well groomed staff & faculty in my college 

0.848 
The college staff understands the needs of the 

students 

0.841 
I want reliable staff Members and faculty in my 

college. 

0.830 
The college staff is regularly trained & developed 

4 Financial Factors  

Eigen value: 3.216 

Cumulative of variance explained: 

60.100 

 

 

0.855 
Parent‟s income and financial obligation of my 

parents 

0.852 
Total cost of attending this institution 

0.847 
Scholarship schemes also affect the selection of the 

college 

0.805 
The opportunity for work study position at the 

institutions 
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5 Faculty and Staff Support  

Eigen value: 1.261 

Cumulative of variance explained: 

67.142 

0.822 
The college makes efforts for placement 

0.814 
I give more importance to placement assistance 
given by the college 

0.805 
The college has separate placement cell 

 

V. 1.1 Naming of the Factors or Explanation to table  

All the extracted factors are now given appropriate names according to the variables or statements that have loaded on 

each factor. The five factors names, their factor loadings and variance explained. 

Factor 1 (F1): Academic factor/College Profile 

The first factor consists of eleven items and is named as “Academic Factors”. This is the most important factor of 

college selection by the students as it accounts for 19.430 per cent of the total variance. The factor loading varies from 

0.685 to 0.775. 

Factor 2 (F2): Social and Personal factor 

 

The second factor consists of nine items named as “Social and Personal factor” accounts for 19.107  per cent of the total 

variance. The factor loading varies from 0.793 to 0.848. It is the second important factors which is considered for 

choosing any institute for higher study. 

Factor 3 (F3): Placement & Career Service Facility 

The third factor explains 11.942 per cent of total variance. Five  statements load on to this factor and factor loading 

ranged from 0.830 to 0.878. It is the third factor which students considered for selecting any management institutes. 

Factor 4 (F4): Financial Factors The fourth factor is a combination of four statements. This dimension explains 9.620 

per cent of total variance and  the factor loading ranges from 0.805 to 0.855.Financial factor is also important but it is 

least important for the selection of any college. 

Factor 5 (F5): Faculty and Staff Support 

The fifth dimension “Placement facility” explains 7.042 per cent of the total variance. The factor loading of this factor 

ranges between 0.805 to 0.822. Three statements that constitute this factor This factor refers to placement assistance 

provided by the institutes. Factor five is least important factor which effects the selection of any management institutes. 

The result from the table 2 states that, the most important factor was academic or college profile which explain 19.430 

percent variance, followed by social and personal factor 19.107 variance, Placement and career service facility 11.942 

variance , financial factor 9.620 and faculty and staff support 7.042 percent variance. 
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VI. CONCLUSION & RECOMMENDATION:  

This study examines the various factors or parameter influencing the student‟s choice for the selection of any institutes 

in Punjab. The result of EFA identified five factors which are academic, social and personal factor, Placement and 

career services facility, financial factor and faculty and staff support. All these factors explained overall variance of 

67.142 percent. Sidin, S. M., (2003). Finding indicated that most important factor that influenced student‟s choice for 

selection of institutes was academic and the least important was faculty and staff support. Factors other than the above 

mentioned factor which were given due importance by the students were social and personal factor, placement and 

career services assistance, financial facilities provided by the college. Chatfield  et al., (2013). Here, it could be 

concluded that, 32 statements is suitable to check the factors for the selection of any institute. The result of this study 

provide useful guidelines for education sector in Punjab. Based on the finding, valuable strategies can be formulated, 

which could help education sector service providers in understanding and meeting the changing demands and 

requirement of the students. 

Our examination reveals that academic factor is the main component in assisting pupils to choose a greater institution of 

learning. The studies indicate that larger institutions must pay concentration how they identify the programs provided, 

college account and academic factors in order to entice the students. They need to offer the maximum amount of data as 

you are able to ensure that possible applicants will have the ability to identify correctly to give a ultimate selection. 

Therefore the most effective choice can be made and the pupils may prevent any problems that will make them crash or 

experience irritation with program they've chosen. 

VII. IMPLICATION:  

 
It can be an stimulating signal that more study relating to this sector must be moved out in the near future. Specifically 

experts will look in to different areas of the scholar decision-making method, including particular facts, family history, 

academic achievements, and different considerations. The causal connection between university selection and post-

selection behavior, academic achievements, and pleasure levels may also be examined. Likewise, more constructs may 

be identified and tested in follow-up studies. As the study is supposed for exploratory applications, we feel that the 

wealth of different follow-up reports may and should really be moved out. Specifically, more reports in this area must 

be done before a better image of the education business in Punjab. 
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