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ABSTRACT 

To a great extent, media scientists consider media ethics as a valuable platform which can help reporters (and 

other media staff) create their general principles and codes corresponding to ethical principles. Media ethics 

consists of a series of covenants, behaviours, regulations, directives, and documents which the media editors or 

employees must adhere to in a society (Motamednejad, 2000). TV news must also follow a series of ethical 

values such as truth, precision, professional independence, freedom of expression, information dissemination, 

and soon. As individuals and public opinions depend on the type of news and information they receive from their 

environment, especially from a widespread media like television, it is time to scrutinize to what extent media 

take into account ethical principles in coverage of media contents capable of shaping public opinion and 

peoples’ reaction against their environment, if media fails to take into account the ethics during news 

broadcasts, the people will not believe the news and therefore television cannot gain public credence, 

confidence, or support. Lack of public support will cause the television industry to lose its credibility, and its 

absence will pose difficulties in the future. This paper made an attempt to study the Need and importance of 

practicing ethics by media in modern era and also discussed about key elements of ethics. Further this paper 

highlighted the Principles of Media Ethics for News Dissemination. 
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I. INTRODUCTION 

The best known fourth Estate coined for media. Media prevailed into the all walks of life of modern 

era and society. Earlier days of electronics media confined itself to latest news and entertainment 

programmes like movies, movie songs, serials but the revolution in technology made it to expand 

limitless in every aspect like programme, time 24*7, regional coverage, languages and more of 

updating of time gap. Now we have the specialized channels like segregated on the basis of 

segmentation concepts like science, education, entertainment, kids entertainment, health etc. 
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Fight for competitive advantages over others business strategies playing a crucial role. Business has to 

follow the ethics and societal marketing concepts. Media is playing a vital role in education society, 

especially electronic media having advantage over other media became of its features like sight, sound 

and movement. 

As the globe exposed different media in particular to electronic media mitigated the boundaries and 

barriers to experience and enjoy the different cultures, lifestyles across the globe. 

The whole world is getting connected to everyone because of communication technology in 

communication industry, Society is receiving all kinds of news through media but unfortunately 

society experiencing so much biased unwanted, unacceptable news because the unfair heavy 

competition among news channels. Every channel is focusing on TRP (Television Rating Point) rather 

ethics, especially in news presentation breaking news channels a entertainments, sports, science, 

education cartoon channels kids channels 

A few of channels are government controlled and majorities are under the control of private 

management. Majority of channels in various languages are news channels. 

News channels are not the creators, they are the information provides as it is ,what was happened, 

regional, national and international level communication made the competitive world a global village 

at the same time competition focus shifted to the competitive advantages. 

Ethics and ethical dilemmas are woven into the fabric of everybody‘s daily routine. Ethical 

sensibilities of human beings are unceasingly put to test.  We lead our lives with day-to -day 

questions of right and wrong that are either left unanswered or have no trouble-free, clear- cut 

answers. Judging one‘s own thoughts, and acts as well as others‘ thoughts and acts, is the distinctive 

characteristic of human beings. 

Unwittingly, the mind would constantly debate whether a certain thought or action is ‗right/wrong‘ or 

‗good/evil‘. While the ‗law‘ defines a crime and stipulates the quantum of punishment one would get 

for committing it, an internal mechanism within the body, known as conscience or inner voice. 

Media is one of the top instruments which easily influencing the society very fast. So media ethics has 

come to top level of discussions. The media are directly confronted with people‘s rights and the 

relation between the media and the people in the community is very sophisticated. Thus by mere law, 

the media cannot guarantee to act correctly versus the community and the individuals. Overcoming 

the challenge, media should observe not only the law, but ethics as well. 
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To a great extent, media scientists consider media ethics as a valuable platform which  can help 

reporters (and other media staff) create their general principles and codes corresponding to ethical 

principles. Media ethics consists of a series of covenants, behaviours, regulations, directives, and 

documents which the media editors or employees must adhere to in a society (Motamednejad, 2000). 

TV news must also follow a series of ethical values such as truth, precision, professional 

independence, freedom of expression, information dissemination, and soon. As individuals and public 

opinions depend on the type of news and information they receive from their environment, especially 

from a widespread media like television, it is time to scrutinize to what extent media take into account 

ethical principles in coverage of media contents capable of shaping public opinion and peoples‘ 

reaction against their environment, if media fails to take into account the ethics during news 

broadcasts, the people will not believe the news and therefore television cannot gain public credence, 

confidence, or support. Lack of public support will cause the television industry to lose its credibility, 

and its absence will pose difficulties in the future. 

II. NEED AND IMPORTANCE 

World experiencing a paradigm shift in all  areas and activities, change inevitable irrespective of 

place, time, field, including living things and non living things of the universe . We experienced 

research since time is immemorial, evolution of mankind 

Human beings continuously searching for basic needs and other direct and indirect requirements for 

comfort life In that endeavor society/societies are seen a dramatic change in living standards, The 

concepts and parameter of living standards also changed a lot. Science and technology has 

developed into multi folds and continuously getting developed, And this is the era of electronics 

The communication industry with the help of science and technology seen a sea change into the 

communication industry is not confined to any particular area and language. The whole world is 

getting exposed to world communication system because of business opportunities in the industry at 

the same time prevailed cut throat competition made the news providers/channels to get into the 

practices of unethical provocative  fabricated news which damaging the societal integrity and 

communal harmony over all media. 

Media as a platform which can measure good and evil values in today‘s world is the only instrument 

and standard that, along with law and human rights, can provoke problems and tension among 

individuals in all fields. 

In other words, if the managers or staffs of the media fail to follow the minimum ethics and moral 

principals in their profession, their credibility and legitimacy will be jeopardized. It is necessary for 
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the media industry to compel itself to observe media and professional ethics regardless of any 

political, economic, or social interests. This cannot be done unless the TV network gains the 

confidence of its audience, promotes dignity, and brings peace to the community. 

 

III. SCOPE 

Since the revolution in technology made many fields to evolve and see a sea change. Technologies 

supporting the creativity to fulfill needs are growing and even getting converted into needs i.e., 

luxuries are becoming or transforming into necessities. So information has become necessity to 

modern society. Over competition and unfair competitive practices are eroding the  ethical values of 

media so this particular research focusing on ethical values followed by electronic media with 

special reference to presentation of breaking news, and a special role taken over by social media. 

Ethics, as a branch of philosophy, deals with human morality and is often regarded as moral 

philosophy. This research work concentrates on moral and ethical values followed by the different 

media in presenting news. The rules and practices regarding media and regulations are different from 

country to country. So it is confined to local media practices. 

IV. OBJECTIVES 

1. To study the Need and importance of practicing ethics by media in modern era 

2, to study on ethics practicing and implementing   by different media 

V. RESEARCH METHODOLOGY 

This particular research is employed the descriptive research design is the analysis of past and present 

relevant situation to conclude what was happened and happening.  This research work is needed both 

primary and secondary data. Since it is descriptive is nature, majority of data used are secondary and 

to present the current situation changes and developments the primary data were used.  The primary 

data were collected by using structured questionnaire.  The questionnaire contained the both closed 

and open ended questions and also shared with media experts and journalists and also informal 

discussion interviews to explore of media the inner sight of media professionalism some of the 

respondents were real time practitioners of media. 

Sample included respondents from all walks of life.  Respondents from all walks of life like viewers, 

media person‘s media analysts 
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VI. DEFINITION OF ETHICS 

As per philosophy, the word ethics is derived from the Latin Ethos, which means character. In this 

way, ethics is the science of character, habits of activity  or behavior of human beings. Ethics is also 

called Moral Philosophy. The word moral is a derivative for the Latin word ‗mores‘ meaning 

conventions or practice. In this way ethics literally means the science of convention or practice. Ethics 

is the science of human conduct. Habits and behavior are related to the permanent peculiarities of 

human character. Conduct is the reflection or mirror of one‘s character. Thus ethics is the science of 

character or habit. It evaluates human habits, character and voluntary determinations and discusses 

their propriety or otherwise. 

Contemporary Indian scholars on this subject Prof. Y.V. Satyanarayana writes: 

―In everyday parlance, the words ‗ethics‘ and ‗morality‘ are used synonymously, but sometimes they 

can be used differently. The word ‗morality‘ refers to the customs and practices of an individual or a 

social group, whereas the word ‗ethics‘ is used to refer to a Robert Audi., ed, The Cambridge 

Dictionary of Philosophy, p. 285. 2 Ram Nath Sharma. Outlines of Ethics, set of moral principles and 

rules explicitly held by that individual.‖4Ethics considers the duties of human beings. It is an ethical 

science and it pronounces ethical decisions upon conduct. There is a motive in each person‘s conduct. 

In it there is voluntary determination. It manifests character. Character is manifested in determinations. 

Determination is the activated form of one‘s character.  Therefore, it studies what is right and what is 

wrong in character. But the propriety of habits and determination can be determined by measuring 

piety of habits and determination can be determined by measuring them with the ideals of life. These 

goods too have classes. Supreme good determines the propriety of the immediate good. Thus ethics is, 

above all, the science of the supreme good. It studies the ideals of human life. It shows what ought 

to be done and what ought not to be done. In the words of Prof. James Seth (1860-1925) a renowned 

Scottish Philosopher: ―As the science of the Good, it is the science par excellence of the ideal and 

ought.‖ 

Ethics is different from the natural and factual sciences. It is the science of character and it is a 

normative science. According to Prof. Satyanarayana, Y.V., Ethics: Theory and Practice, p.1.3, Seth J. 

A Study of Ethical Principles, p. 37. 

John Henry Muirhead (1855-1940), a contemporary British Philosopher ―Ethics is related not merely 

to temporal behavior but to behavior in the form of the basis of legal decision.‖ 

Ethics has been accepted as the study of both right and good. ,but there is difference between right and 

good. But there is  difference  between right and good. Prof. John Stuart Mackenzie (1860–1935) a 
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contemporary British philosopher defines: 

―Ethics can be defined as the study of what is right or  good  in conduct.‖  The  word ‗Right‘ has been 

derived from the Latin word ‗Rectus‘ which means straight or according to law. Thus good behavior 

will correspond to law. Good comes from  the German word ‗gut‘ meaning that which is useful for the 

supreme good. In this instance, good is that which leads to supreme good. Mostly, good is taken to 

mean an end, not a means to an end. In the definition of Mackenzie, it has reached a compromise 

between two conflicting doctrines. The first doctrine is of the intuitionists according to which ethics is 

the science of right. Right is the basic concept. There is obligation in ethical laws. They ought to be 

Muirhead, J.H., and The Elements of Ethics. 

Mackenzie, J.S., A Manual of Ethics, obeyed under every circumstance. It is a duty to act in 

accordance with ethical laws. And wrong is to act against them. Obeying moral laws is ethical. 

Lawful activity is right and unlawful activity is wrong. Ethical law is the determinant of good or bad 

in human actions. According to this school, ethics is the science of right. It searches for ethical laws. 

These ethical laws are unrelated ideals and man is bound to follow them. Thus theory becomes duty 

predominating ethics.8According to the formalists, ethical laws are ends in themselves. 

They are not the means to some other ideal. For duty Immanuel Kant (1724 -1804 AD) presented the 

theory of duty, and accepted goodwill as the only good. He says that there is nothing in the world, or 

even out of it, that can be called good without qualification, except goodwill. In Kant‘s view, 

goodwill is itself good. Its goodness is not dependent upon its result. Goodwill is a will according to 

moral law.  Formalists believe that the ethical laws stand self-proved. The conscience is innate and it 

acquires the knowledge of good and bad easily. Ethical laws are universal. They are simple and of 

categorical nature. 

Teleological View: Teleological View: Teleologists believe that good is the supreme element. For 

them ethics is the science of good, but not about right. They differ with Ram Nath Sharma., Outlines 

of Ethics, intuitionists and formalists. Their point of view is teleological in nature. Duty is for ethical 

emancipation, not for duty‘s sake. Laws are not for the sake of laws, but for the attainment of good. 

Teleological ethics searches for the supreme good of human beings. That supreme good is the highest 

end.  Any act leading to it is considered good while any act hindering its progress is evil. Mackenzie 

synthesizes the above mentioned view points as: 

―Ethics is the science or general study of the ideal involved in human life.‖ 
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VII. NATURE OF ETHICS 

Conscience is also termed as a ‗person‘s God given right to conduct. From the philosophical 

perspective, those who would go by the conscience‘s call of ‗vice‘ can be termed as ―unethical‖ and 

those who would take a call in favor of ‗virtue‘ are regarded as ―ethics‖. Ethics, a branch of 

philosophy, which is considered  a normative science since it   is very much to do with the norms of 

human conduct, elaborately deals  with  the ‗dictates of conscience‘. 

Ethical inquiry has its bearing on the final decision an individual would take. It is crucial for any 

professional as well but it is more so in the case of journalists.  When ethical decisions are faulty in 

the case of journalists, the reaction is swift and critical because journalism is a profession which 

records events and swift and critical because journalism is a profession which records events and 

opinions and seeks to interpret and mould them for the benefit of the public. People treat newspapers 

as the main source of information and use the same information to form an opinion on any topic or 

issue. Public opinion is very crucial for any democracy because public opinion defines everything 

including government and its policies. 

Any discussion of media always revolves around the topics of historical responsibility incredibly 

discharged by the press during the pre-Independence days and the market-driven ―irresponsible and 

unethical practices‖ of the same institution after Independence. The long-drawn freedom struggle, 

privatization, globalization; atomization, liberalization and other developments found reflection in the 

character and performance of the Indian Press as an institution. An average Indian tends to look at the 

press as an institution that stand by his/her side, notwithstanding the priorities and business interests 

of the media houses. Journalists have been under scrutiny for a series of errors in judgment. This has 

called into question not only the credibility of journalists but also the profession they belong to. The 

origin of the term ethics, or ethos, implies ―custom,‖ ―usage,‖ and ―character.‖ The fundamental 

purpose of ethics is to compare ―the meaning of abstract terms such as good, right, justice, and 

fairness‖ and ―to identify those values that are the best moral values‖ (Day, 2005, p. 4). According to 

Elliott (1997), ethics can also be considered as studying ―moral judgment, rules, principles, or ideals‖ 

and is often characterised as ―philosophical ethics.‖ Therefore, journalism ethics strives to explore 

what manner and behaviour of media and media practitioners are ethically acceptable. 

Observing media ethics, like observation of good ethics in other fields, is based on values and 

principles which can determine which is right and which is wrong. A media void of ethics is a media 

without identity, bewildered and unbridled, and a chaotic field to disseminate unfounded news 

(Motamednejad, 2000). 
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Without ethics, media lack a correct mechanism of criticism and are like a house without a 

foundation, where it respects no law with regard to human rights and certainly has no place in the 

world of media. Television, as an institution which belongs to the society and which is expected to be 

in touch with individuals and groups that play a key role in disseminating information, is not an 

exception from the above rules. 

VIII. IMPORTANCE OF ETHICS 

Ethics is an essential requirement for human life. It is their means of deciding a course of action. 

Without it, our actions would be random and aimless. There would be no way to work towards a goal 

because there would be no way to choose between a limitless numbers of goals. Even with an ethical 

standard, we may be unable to pursue our goals with the possibility of success. To the degree which a 

rational ethical standard is  taken,  we  are  able to correctly organize our goals and actions to 

accomplish our most important values. Any flaw in our ethics will reduce our ability to be successful 

in our endeavors. 

Human life reflects continuous process of self-sustaining and self-generating actions evolved into a 

complex social fabric which delicately runs on the principles of liberty, equality and justice. Life 

requires action based on the principles and action requires common values. Ethics is one of the 

dominant concepts, which has been influencing the men and women for generations together 

throughout the world and more so in the context of contemporary globalization. While each 

generation battles with similar ethical issues those are historic in nature, however there is always need 

for reapplying the age-old ethical principles to address the contemporary social issues and find 

solutions generating common good. 

Through this research we dig deeper into the foundations of  a  comprehensive frame work of ethics 

that is embedded within the  religion,  value systems,  social justice and try to extrapolate the 

quintessence of such framework to address the challenges those we face in the context of 

globalization phenomena, and more so within the context of Applied Ethics. Ethics considers human 

as the measure of all things and keeps it at the center for its value system. It is a program directed 

towards the realization of the inherent potentialities of human being and is concerned with overall 

development, welfare and happiness of human being. 

Ethics is committed to the values of life and continues to  be an unrelenting quest  for truth. Many 

people tend to equate ethics with their feelings of right and wrong. However, being ethical is clearly 

not a matter of following one's feelings. A person following his or her own feelings may not 

necessarily conduct in a fashion which is common good for many. In fact, feelings frequently deviate 

from what is ethical. 
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Prof Louis P. Pojman (1935-2005) a contemporary American philosopher and a renowned scholar 

say: ―Ethics is the philosophical study of morality. Ethics can be viewed as understanding the 

foundation and structure of morality regarding how we ought to live.‖ 

The domain of ethics broadly falls into two major areas of inquiry, namely, ethics as a subject matter 

and ethics as an area of study concerning the standards of morality. Almost all the discussions and 

debates in ethics are focused on the ‗accepted standards of moral conduct‘. These accepted standards 

of conduct regulate human behavior in general. In public life, one is expected to follow some 

standards of behavior which are approved by the society. The interesting point is that these standards 

of behavior cannot reflect the true nature of an individual. Morality is a discussion about such 

generally accepted standards of morality in society. Ethics denotes such philosophical study of 

morality. 

IX. KEY ELEMENTS OF PROPER ETHICS 

A proper foundation of ethics requires a standard of value to which all goals and actions can be 

compared to. This standard is our own lives, and the happiness which makes them livable. This is our 

ultimate standard of value, the goal in which an ethical man must always aim. It is arrived at by an 

examination of man's nature, and recognizing his peculiar needs. A system of ethics must further 

consist of not only emergency situations, but the day to day choices we make constantly. It must 

include our relations to others, and recognize their importance not only to our physical survival, but to 

our well- being and happiness. It must recognize that our lives are an end in themselves, and that 

sacrifice is not only not necessary, but destructive. 

X. CORE ETHICAL VALUES 

Six key ethical values can help one to build character in oneself and others are Trustworthiness ( ―Do 

what you say you'll do.‖) A person who is trustworthy exhibits the following behaviors: Acts with 

integrity,  honest and does not deceive, Keeps his/ her promises, maintains  consistency, is loyal to 

those that are not present,  is reliable, is credible, has a good reputation, respect, treat others better 

than they treat you. A person who is respectful exhibits the following behaviors: is open and tolerant 

of differences, is considerate and courteous, deals peacefully with anger, disagreements, and/or 

insults, uses good manners, treats others the way they want to be treated. 

 Responsibility (Do what you are supposed to do) 

A person who is responsible exhibits the following behaviors: Acts with self-discipline, Thinks before 

acting, Understands that actions create certain consequences, is consistent, is accountable for actions, 
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Fairness (Play by the rules) 

A person who is fair exhibits the following behaviors: Is open-minded and listens to others, Takes 

turns and shares, does not lay the blame on others needlessly, is equitable and impartial. 

Caring (Show your care) 

A person who is caring exhibits the following behaviors: Expresses gratitude to others, forgives 

others, Helps people in need, is compassionate, 

Citizenship (Do your share) 

 A person who is a good citizen exhibits the following behaviors: Cooperates, Shares information, 

Stays informed, is a good neighbor, Protects the environment, Obeys the law, Exhibits civic duty 

seeks the common good for the most people. 

XI. RANGE OF ETHICS 

The boundaries of ethics are ever changing.  Slavery was once acceptable.  Now it is unethical. 

Today‘s ethical discussions include the advocacy of same-sex marriage and the idea that animals have 

rights – topics that were not part of ethical debate not so long ago. 

           Ethical inquiry covers a wide range of possible subjects, such as 

 Personal ethics: e.g. questions about one‘s basic values and plan of life 

 Professional ethics: principles and practices of major professions 

 Social and political ethics: e.g., issues of social justice, political rights 

 Ethics of sexual and gender relations 

 Research ethics in academia and the private sector 

 Environmental ethics, including the ethical treatment of animals 

 Global ethics: ethics of international affairs, human rights 

 Communication ethics, including media, public relations and journalism 

 

XII. PRINCIPLES OF MEDIA ETHICS FOR NEWS DISSEMINATION 

 

Being a medium for broadcasting news, the media exposes dual or sometimes conflicting 

performances. Surely everyone tries to benefit from the media to advance his or her opinion. If the 

machinery of the media fails to observe ethical principles and standards this vehicle of 

communication will become a destructive tool against humanity. Journalism ethics and standards 

comprise principles of ethics and of good practice as applicable to the specific challenges faced by 

professional journalists. The basic professional code of ethics commonly appears in statements 
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drafted by professional journalism associations and individual print, broadcast, and online news 

organizations. While various existing codes have some differences, most share common elements 

including the principles of truthfulness, accuracy, objectivity, impartiality, fairness, and public 

accountability (IFJ-International Federation of Journalists Declaration, ASNE—American Society of 

Newspapers Editors Statement, SPJ— Society of Professional Journalists Code of Ethics, Sept. 2009). 

In general, media ethics principles of different countries on the international level, the media is 

compelled particularly to follow specific ethical principles, like: 

 Freedom of expression and free flow of information 

 Objectivism 

 Accuracy 

 Truthfulness 

 Impartiality and fairness 

 Respecting individual privacy 

 Social responsibility 

 Protecting national interests and security 

 Protecting national and religious identity 

 Protecting public decency 

 Independence 

 Campaign against promoting violence 

 Avoiding exaggeration, repetition, and overemphasizing 

 Avoiding distortion 

 Respecting audience 

 Avoiding all kinds of discriminations 

XIII. CONCLUSION 

The media are a vehicle for dissemination of information and reflection of citizens‘ opinions, as well 

as a medium to promote and achieve democracy. As a result, the media must be free to express its 

opinion (Molana, 2002). 

Democratic governments elected by people are legitimate regimes. Their goal is to serve individuals 

and protect their freedom of expression. The right to be informed or the right to receive information is 

one of the main principles in promoting democracy and freedom of expression. Free flow of 

information cannot contribute effectively to a representative government without freedom of 

expression (Namakdoost Tehrani, 2004, p. 30). Some analysts maintain that free information flows 
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from free media. Free media calls for preparation of means to express different opinions and an ability 

to respond to different social demands. 

The following are the characteristics of free media: 

 Citizens must have equal rights and means to receive news and information. 

 The press must not be censored. 

 Media must have a free hand to collect information from related sources. 

 There must be no hidden pressure about the choice of news and expression of opinions 

(Geranpayeh, 1999, p. 35). 
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